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Map 2.2  The Market for Dog
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Focus on Technology 2.1
Using Social Media to Influence Perceptions 
Perceptions of the status of animals vary across the world. However, people can use social media channels 
to influence those interpretations. The director of the International Fund for Animal Welfare has said that 
the use of social media in China has grown substantially to protest incidents of animal cruelty. More than 
100,000 people signed an online petition condemning dog meat festivals and one anti-cruelty message was 
retweeted 34,000 times by users of Weibo. 

Source: Makinen (2013). 

Over the years, Johnston’s success in the kingdom has largely been due to its respect for the coun-
try’s strict religious customs. All personnel in its international division receive cultural training.

“Making the deserts bloom for 50 years” was Johnston’s advertising campaign in 1986. Ads in 
English and Arabic began appearing in various Middle East publications early in the year. With the 
success of the campaign, Johnston made large posters of the ads to be distributed throughout the 
kingdom.

Study the Johnston Pump poster and see if you can tell why a Saudi customs inspector would not 
allow it into the country. Saudi Arabia allows no public worship of any religion other than Islam. No 


